If you don’t use It, sell it!

Vitrinnea is a comprehensive platform
designed to streamline peer-to-peer
commerce by removing friction, enhancing
connectivity, and eliminating barriers. Our
platform offers users a range of essential
services for facilitating sales and income
generation, including:

Dual-Mode Marketplace

Vitrinnea operates a versatile marketplace that accommodates
various transaction modalities, providing users with flexibility
and convenience.

Integrated Delivery and Payment Services

We offer seamless delivery and payment solutions, simplifying
the entire transaction process for both buyers and sellers.

Business Development Loans

Vitrinnea facilitates access to business development loans,
empowering entrepreneurs to expand their operations and
achieve greater financial success.

Our suite of in-app services has fostered a thriving community
around our platform:

Sales

$934K

Users

130K

Listings

150K

We've experienced significant traction
and growth.

Quarterly GMV and Revenue Comparison: Q1/2023 to Q1/2024
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We aim to be the go-to platform,
establishing as indispensable partners
within the resale ecosystem.
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p Founding team

Alejandro Argumedo Ricardo Cuellar
Julio Javier Pastore Diego Castro CEO CFO
Co-Founder & CEO Co-Founder & COO
Combines entrepreneurial Expert in logistics and huo m hugo m
drive with regional passion operations
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Johnny Martinez Diego Pastore

Co-Founder & CTO

Regional Partners

Co-Founder & CCO

Offers deep technical Ensures seamless user
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COLABORA VENTURES

We are raising $1.3M to execute our 2024 roadmap
and reach $4M in annual GMV.
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User acquisition Cost of goods sold Payroll Operational expenses
37% of funds 26% of funds 28% of funds 9% of funds
Engage in aggressive marketing Increase transaction volume Expand marketing and Allocate resources toward

strategies to expand user to optimize operational costs engineering teams efficiency and sustainability
base across new and existing for both business services and to enhance product efforts for strengthened
geographies enhance unit economics development and increase operations

number of customers served

MORE ABOUT US

Interested?
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